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Introduction 
Urbanologists have long held the view that the physical and social dynamics of public space play 

a central role in shaping public affairs and public culture. Identity of place is a prerequisite and 

precondition for sustainable planning and management for the value chain, social cohesion, 

formation and strengthening of civic and democratic culture, creating vitality and urban life at the 

level of individual and social actions of citizens in space. All of which are the building blocks of 

a good city and a meaningful urban identity. The purpose of this article is a comparative study of 

the components of identity of place in Abresan and Shariati street spaces of Tabriz.  

Data and Method  
The present paper is applied in terms of purpose and descriptive-analytical in terms of method. 

Data were collected using documentary sources (libraries) and field studies (researcher-made 

questionnaire). The statistical population of this study included the total users of both streets 

studied, in which 400 people were identified as the sample size. The research samples were 

selected using simple random sampling method in Abresan and Shariati street spaces. Two samples 

of Leven test and t-test were used to analyze the data.  

Results and Discussion  
Findings show that in total, Shariati Street in nine of the ten variables studied means the aesthetic 

and visual quality of space with an average (3.85), mental image of space with an average (3.78), 

the quality of city furniture with an average (3.75) ), The feeling of security in the street space with 

an average (3.66), the sense of belonging to a place with an average (3.60), the experimental and 

psychological space of people with an average (3.83), the lifestyle of residents with an average 

(3.54), the variety of people's activities in space With average (3.52), accessibility and permeability 

(3.50), sociability and population with average (3.35) have higher mean than water supply, 

respectively, the only variable in which Abresan has the upper hand, the variable of accessibility 

and permeability with average (3.75) in favor of Abresan Street and (3.50) in Shariati. In other 

words, such an arrangement is in fact the rank of each variable in Shariati and Abresan streets, 

which is based on the opinions of their street users.  

Conclusion 
 The general results of this study showed that of the three components in the form of ten categories 

studied identity of place, in general, Shariati Street in the traditional context of Tabriz produces 

more identity than modern Abresan in the modern context. 
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